Jason Kelley and Greg Jackson Jr. of The Wave, are the masterminds behind a very
successful "Black Panther"-themed pop-up bar at Red Lounge in Washington, DC.
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the walls. Additionally, there was a photo booth that gave fans
an opportunity to take selfies with set props from the movie. At
tendees were also able to get their faces painted like the Wakandan
warriors from the film

Kelley remarked, "With every event, we try to give our friends
and people in our community a platform to do the things they
love. The pop-up bar manifested that in literally every aspect.
Even down to the bar menu and the bar staffing. The staff we
used was not the staff that was traditionally at Red Lounge. The
actual staff was there on site. They cooked the food and worked
with us throughout the process. But from the different drinks to
the art itself, that was all locally sourced."

The story of The Wave is almost as interesting as the saga of
the Black Panther. It was started two years ago in D.C. as a group
chat. Kelley recalled, "It was a way to tell our friends where to go
to brunch, to Happy Hour, and so forth. We first had 13 people
in the course of a week. That went to 100 people, which went to
400. Now, we have over 25,000 users in about 25 different cities."

A George Mason University alum, Kelley spent five years work-
ing at CNN. He gave tours of the cable news network's Atlanta
studios by day and worked in nightclubs in the evenings. While
pulling that double duty, he developed the desire to create events
connecting high-caliber people. He moved back to the Washing-
ton area in January 2015. For his part, Jackson's talents have pre-
viously been put to use as a community organizer and campaign
strategist. After surviving an act of gun violence in 2013, he served
as Mayor Muriel Bowser's Director of Community Relations &

Does your cooler
need a

Face Lift?

Enter Wakanda DC, which featured DJs playing hip-hop and
Afrobeat on two floors of the Red Lounge, themed food and
drink specials and a photo booth that gave fans an opportunity
to take selfies with set props from the movie.

Services. He and Jackson connected at a brunch in March 2016
and hatched the idea for The Wave.

The Wave has gone on to host a number of black bar crawls
in around the District of Columbia. The next event they'll be in-
volved in is Freedom Day on June 16. The Wave will help present
a new spin on the annual Juneteenth Barcrawl, with the entire U
Street corridor taken over for the day. Multiple DJs will be placed
up and down U Street, with drink specials all along the way.

Kelley concluded, "The challenge is gaining the trust of others
to believe in your vision and be willing to take a risk on creating

different experiences. When they do, it's very exciting."
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Does your
cooler
suffer from:

x Bad shelving?

X Leaky doors?

X Foggy glass?

X Lighting on the fritz?

Call Today for a FREE cooler health
check! Mention “BEVERAGE JOURNAL”
for an extra $50 OFF a future service.

*$50 discount on purchase of Service within 30 days
of a free health check.
N\ Like us at
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