Rick Berman:
Fighting the Good Fight

TEDDY DURGIN

CHEERS TO 20 YEARS WRITING FOR THE BEVERAGE JOURNAL

WRITTEN BY TEDDY DURGIN

ear readers, | am taking a break from

my monthly series of articles featuring

historic bars, restaurants, and taverns
in and around Maryland and Washing-
ton, D.C., to spotlight another age-old fixture of this
region’s beverage scene who is still standing ... ME!

For those unfamiliar with Yours Truly or who just never
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noticed the name in nearly 300 bylines, | am Teddy
Durgin. And August 2023 marks the 20th year | have
covered beer, wine, and spirits for both the Maryland
and Washington, DC Beverage Journals. And my edi-
tor from the get-go, Stephen Patten, was kind enough
to allow me to commemorate this milestone with this

tremendously self-serving, special column.
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Edward 'Teddy' Durgin
Staff Writer
The Beverage Journal

August 2003. In the world, a lot was different, and there was a
lot going on. It was definitely the “post-9/11 era.” George W. Bush
was President of the United States. Robert Ehrlich was Governor
of Maryland. Anthony Williams was Mayor of the District of Co-
lumbia. The big news story that month was The Great Blackout, in
which residents in eight states, New York City, and parts of Canada
lost electrical power for days in the summer heat. The other ma-
jor headline was Arnold Schwarzenegger announcing he would run
for Governor of California in the recall election of Gray Davis. Au-
gust 2003 was also the month the world lost baseball legend Bobby
Bonds, father of Barry; tough-guy action movie star Charles Bron-
son; Herb Brooks, coach of the “Miracle on Ice” USA hockey team in
1980; and actor-dancer Gregory Hines.

Movies weren't any more original back then as they are today,
as the top three theatrical releases for that month were “SW.AT,
a big-screen update of the classic 70s TV show; “American Wed-
ding,” the second sequel to 1999’s “American Pie;” and “Freaky Fri-

day,” a remake of the ‘70s family classic starring Lindsay Lohan and

Jamie Lee Curtis. As for TV, that summer saw the debuts of FX’s
“Nip/Tuck” and Fox’s “The 0.C.,” but most people were vegging out
to such reality fare as “Last Comic Standing” and “Who Wants to
Marry My Dad?”
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It was in that time that I walked into the then-offices of the
Beverage Journal in Hanover, Maryland, and met Steve Patten and
publisher extraordinaire, Lee Murray, for the first time. My for-
mer college journalism mentor, Tom Nugent, had been their main
columnist for several years, but he had just moved to the wilds
of small-town Michigan to raise his three daughters closer to his
wife’s family. Lee and Steve knew beverages. They didn’'t so much
know journalists — i.e., who could write, make deadlines, knock on
doors, be a pest, and ask the questions the Beverage Journal’s read-
ers wanted and needed answered.

Tom recommended me to replace him and set up that initial
meeting. I was engaged to my
lovely wife, Bonnie, at the time.
We were set to get married in
Las Vegas that December. I was a
new homeowner. And suddenly, I
realized . . . I would be needing
more cash than I ever had before
in my life!

Yeah, I wish I could say ini-
tially it was my love for our in-
dustry that drew me to these two
fine publications. But it was the
extra income. I didn’t grow up in
the beverage business as so many
of the people I've interviewed
over the years have. I knew wines
came in red and white, but knew
very little about the different va-
rietals and almost nothing about
the different companies. Beers?
I was a Miller Genuine Draft guy
and pretty much nothing else.
And I had enjoyed a few shots
of whiskey from time to time on
various Fells Point pub crawls
or whenever I needed to summon the courage to call a girl, give
someone some bad news, or...well...apply for a job as a monthly
columnist.

Fortunately, I was armed with glowing references from editors’
past and a portfolio of articles covering a wide array of stories and
topics for such publications as the Baltimore Sun, the Hartford
Courant, and Chesapeake Bay Magazine. I also had a day journalism
job writing and editing specialized news services for a Bethesda-
based company that would eventually be acquired by SmithBuck-
lin, the world’s largest trade association management company. So,
I wouldn't be requiring health insurance or a 401k. I also wrote a
weekly film review column for the Avenue News in Baltimore.

Lee and Steve saw that I was adaptable and a quick learner. After

all, I had covered everything from entertainment to the local boat-
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ing scene to such industries as commercial real estate and food-
service. Back then, I touted myself as a “Jack of All Trades, Master
of None.” And it was this adaptability coupled with the fact that I'd
always worked fast and cheap that convinced Lee and Steve to hire
me. I think we clicked right away with our shared loved of the Bal-
timore Orioles; our appetite for Gunnings crabcakes (a restaurant
that was right down the road from those original offices); and a
shared sense of humor in which the more politically incorrect the
joke, the harder we laughed.

I so miss THOSE days!

Flash-forward two decades. My wife and I are on the verge of
celebrating our 20th wedding an-
niversary by returning to Vegas
and getting remarried by Elvis.
We have an 18-year-old daugh-
ter, and we have since relocated
to the Raleigh-Durham, North
Carolina, market to care for fam-
ily. But with all of the technol-
ogy that has emerged in these
past 20 years — Zoom meetings,
smartphone apps, social media,
etc. — I am still able to write my
monthly column from remote.
And T still make it back to the
Maryland-D.C. area at least a
couple times per year to recon-
nect with friends, eat at Roy
Rogers, and provide the Beverage
Journal with in-person coverage.

OK, so far, I haven't written
much about my experiences in
the beverage biz these past 240
months, I know. First of all, there
would be WAY too many people
to thank, FAR too many memo-
ries to highlight, and so SO many stories to tell. Hey, I've become an
industry veteran! I can start sentences with, “When I started in this
industry, there wasn't. . ” or “When I first began writing about beer
and wine, we didn'’t have. . ”

Some stories, of course, stand out more than others. I was privi-
leged to cover the aftermath of both tragic floods in Ellicott City
from the local bar and restaurant owners’ perspectives. Never have
I ever felt such responsibility as a journalist and storyteller as when
I was interviewing those proprietors and their staffers and how
those two tragedies had changed their lives so thoroughly. Covering
those two tragedies, I realized how much this industry takes care of
its own! The outpouring of support was overwhelming from other
bar, restaurant, and tavern owners; packaged goods store opera-

tors; and beverage distributors and suppliers. As a journalist, I try
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and keep my personal emotions out of the stories I tell as much as
possible. It was darn-near impossible with those columns.

There’s also become a rhythm to this work over the years. Each
year as Christmas approaches, for instance, I know I will be writing
the Maryland legislative update articles and talking with two of the
finest gents you could ever meet — Maryland State Licensed Bever-
age Association (MSLBA) lobbyist J. Steven "Steve" Wise and MSLBA
Legislative co-Chairman Jack Milani. I also love those years when
I've been allowed to craft a series of articles on one big topic. Last
year, I highlighted 12 different theme bars and restaurants around
Maryland and D.C. This year, it’'s the series on historic bars and
eateries.

And then there was the pandemic. Wow, the COVID-19 crisis
threw our industry into a crisis! Never before had I felt the im-
portance of the articles we publish month in and month out in the
Beverage Journals. I reported on stories of survival, innovation, re-
solve, and even patriotism. Again, owners, operators, bartenders,
salespeople, waitstaff, and others were eager to go on record and
offer encouragement and advice for those readers also struggling
and having to adapt to COVID-era policies and restrictions. Sadly,
not everyone survived. But it was an amazing time being a com-
mentator and reporter. There are times in this line of work that one
feels like a “real journalist,” and that was certainly one of them. I
had to rely on every bit of training, education, experience, and con-
tacts I had to keep my monthly column afloat and resonating with

subscribers.

I am proud of the work I did then. And I am very proud of the
work I have done from August 2003 to today and will continue do-
ing! T am the Iron Man, the Cal Ripken Jr., of the Maryland and
Washington, DC Beverage Journals! In an era where writers and
editors flip flop around publications year after year, I have enjoyed
a stability many never know and a loyalty from employer that most
truly never, EVER know. So, thank you, Steve. Thank you, Lee. And
thank you, beverage industry professionals! I raise a glass and toast
you all! M
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